Abstract. The subject of this research is the Reresik Sampah Visual (RSV) community, its efforts and activities in building new awareness of Yogyakarta people about the importance of a visual management should be applied to the out of home (OOH) advertising in Yogyakarta. New awareness will result in a new culture; a culture that is more environmentally friendly. It is hoped that this culture will finally restore the aesthetic and visual management of the OOH advertising that is more comfortable for the public.
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